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WE'REA LOTLIKE YOU
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'Insuring' a sustainable earth
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THE PAIN

22% of People Live in Poverty
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EMAIL MARKETING

PEMCO Policy Renewal intox x

No recent chals
Start a new one

Pemco Foundation
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9:46 PM (0 minutes ago)

PEMCO

INSURANCE WE'RE A LOT UKE‘YOU

| e

Your Policy Renewal

Dear Jared Tate,

Your car insurance policy will automatically renew at your current
coverage levels on 06/09/2016.

Jessica Thanks You
Jessica is one of 12,000 low-income, high-risk individuals who have
been insured by PEMCO Foundation. Jessica and the other 22% of
poverty-level community members would typically have to pay
$1,000+ premium rates. This can amount to more than 10% of her
household income! You along with the other 400,000 PEMCO policy
holders give her the safety and security provided by insurance.
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APPENDIX

Committee Organizations
Financials Summary
Financials Calculations
CSR and Sustainable Development
Role of Business in Society
Plastic Ocean Pollution
Air Emissions
Importance of CSR to Employees
CSR Best Practices
Employee Engagement



COMMITTEE ORGANIZATIONS

PEMCO COMMITTEE Rotating Board
Members
Community Relations Manager '
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400k Existing Policies

% 30

Product

12,000 Discounted
Policies

Total Gains (Loss) ~$1M

Assumption:
Discounted premiums would go non- Sources:
existing customers http://www.iii.org/fact-statistic/auto-insurance

http://www.ofm.wa.gov/reports/income_wealth_report.pdf



REVENUE PER POLICY

COST PER POLICY

Property Claim Cost  $189.60

. Percentage Claimed 6%
Avg Premium $838.30 Avg Claim $3,160
Discount %50 lnjury Claim Cost $144.70
Percentage Claimed 0.87%
Avg Claim $16,640
Discounted Price ~ $419.15 Claim Costs $334.37
Discounted Price $419.15
@ Claim Costs $334.37
Gains Per Policy $84.78
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BELIEF ABOUT ROLE OF BUSINESS IN SOCIETY:
6%
13% i
30%
31% 20% 20%
13%

30%

6%

Change the way they operate to align with greater
social and environmental needs

Support larger issues with donations and time AND
advocate for change

Support larger issues with donations and time

Play limited role in community

Just make money
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Population

Energy Consumption
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Air emissions have dropped steadily since 1970 thanks to the Clean Air Act. As the economy
continues to grow afterthe recession, emissions that contributeto the most widespread
pollutants continueto drop. (Source: U.S. EPA.Air Qualitv Trends. 2015.)




| 3 5% ..to work for a company
All Other Things : committed to CSR

Being Equal, :
[ Would Take a 4 5% ..for a job that makes a social

15% Paycut... or environmental impact

with values like my own

5 8% ...to work for an organization
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CSR & Engagement Matter

Two Sides of the Same Coin—Business Cases
for CSR & Engagement are Interdependent

Benefits of High Engagement Benefits of CSR

Attraction Reputation

Retention Customer Engagement
Productivity Recruiting/Retention
Business Results Growth/Innovation

Risks of Low Engagement Risks of Ighoring CSR
Customer Dissatisfaction Costs

Turnover Business Risk

Absenteeism Regulatory pressure
Dissention Competition

CBSR and Hewitt Associates, “Engaging Employees Through CSR” webinar, Jan 2010
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